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T —<Thy, B LPEOSE TCHLRIMAEINTE L, 20 bR
B D—D, 1 BE I (Terror Management Theory, LLF TMT; Solomon
et al., 1991) (X, AMNSEIOHEETNIIE~OBE TH D & L, FIEZE OB
Bt (mortality salience, AR MS) 1T X o T AMNI AR LB AL [E 0O
HEZLVRSRODL L IR D EB XD, T M DFE— DGR, MS G T
HD, LRI RZHEERERE (cultural anxiety buffer, LLF CAB) &\ 9 DX
SALRHSREL, T 70t TR CSHRICfE T 5 2 &2 Lo T S A1l
RLEE). HDHINTZEOSYLIHRBIA~OMHINIC L > TH LD HEBLLZ B
T5, BVHEX D L FEOBBMPBATAL LTEANIL, Z ORI X 2 08K
KNG T D7, BEDZVE TRWTE ifi#ls L v BT L5127
6&%z%hé ™M O _OfGH, CAB i Tid, ZDEEZ kT 52 &

X o THERMIAN NI S D LB 25 (%Zli 2005), Z O AE 7=
= =TT 4 U ERTIUT, NS O R ST T B I ZINEE OGN
L AEPEORGLEZA L CHESHUE~DRWANERBL L S &5, £
IEH &b EWAEMICTFAE LT SH B REIC BBLLS NS IZ 8 S Uik
INDHIHTHS (Greenberg et al., 1994), ABFFETIX, FFHAMNZ TMT
& BIEAHUCRE T 2T VAMGE, € OBEMMAIZ L > T M OFi7- 727,
23T, TNEITICEREZITV, KEIC Ny FY 27 ORERSIOZD M
OIS EA LD,

2. BIFEXEICE D ETILOWEEE

ZOMETIE, Ry RURZOBGEEE WD T —~E2O0EETHRA LT, =
AVETO RS L OBHES 2855 —DDET /UTE L K 9 LRI,

ra—s V7T Reld TREStORENR~—0 T 0 o TEIRO T, 83K
FECBWTRATREENTWAE T T F] #2487 (Ozsomer and Altaras,
2008), TMT (2 LAUR, THEEIIWE 120 B 3UL L ERITHE L, £ ORER
EHET 7 REBRTDH L5125, HFEO~Y—r7 T 4 » 7BV TR
INTWD T a— Ui E#E Sl (Global Consumer Culture; LAF GCC; Alden
et al., 1999) &IX [ m— SRR AT 4 TRT Z 0 Rig 84 i@ L CHS@EOAf
EEASELE D ET2EEABYE L 7-aIa=7 1) OZ & T, EBRAEE
LI DD HT 7 INEal o= —va Vo EEE LA HVWS



T 5 (Okazaki and Mendez 2013), 521X, Cleveland and Laroche (2007)

VSV ZERE DB S —REEENED L 5 27 0 2 &K T 6C D—EB &7
DT L, HEFED GCCIMEBIT 2013, N7 7 RO~—4r7 007
BB 7 — SNV AT ¢ 7 L O, BEEET). AMELN & o, R
(cosmopolitanism) ~OHEE/2 EABBATH D Eim Uiz, AWFZETIE, o0
FEE L72 GCC ~D H ik & W O BESA A L, MS {iGH, CAB {5 & GOC B
FRA A, HARTR TR, WE 5 Materialism; Arndt et al., 2004).

H 3 bF 0 (ethnocentrism), S HIZAHEE (hope; MacInnis and De Mello,
2005) & \\©\onBEAEET AL LT, HEEDH D OS2 Bk LB,

GCC ~DHECEMN 71— V7 T 0 ROEEIZEOREBR L T\ A ), &
WD A RRE LT,

AWFIETIE, FEAHT & R B A RO B ELL O S I 7 m— 3L
7T ROEEEZN LESED W) FEPEI L, 612, MS & GCC~
OHEEROMAERHIZIAEE Ch -T2, BATIL, HEHOMEKIZL > T
GCC ~DHCEMNE L 2D TOMRT v — VT T v RIEAEENRE S
EEZOND, TNHOHBEFR TN RVB BOZERLTEY, 77Va7
V=77 RiliBORMEREE 2R L TWA EEZLNDIEAH, BARICE
577727 V=77 Ry (B2 - K, BEh Yozl —,
Ny« T 7Y U— #, R2E) THRE 2 OBBEOESL TSR TH O,
2018 AL EHIC E OB TR 220 (B RWICEE LTz, 2096, 7a— L7
Z v ROFE LR 30~40%% EDTWHLEEZEZBND, 77 V2TV —7F R
HEAZ DOETHORE GCC ~DHCEMREFF O L IILT LHE 220V, 20k
FALT 0 —rYLT T o R0 L GCC DI EEZIT AT <, 2o WIS )
RO T BEE TSN ARIGFET D E VI FEEZRRLTEY . TOFEEKT
AFFROFEFITHEHTH D,

AWFFROFERGIX, HEDO T 01— VT F 2 Rk 2582, BLOMS
EOXHERMEZE 2D &, BBINRKIZE DD LI RIEET =R s a—
SSVT T RIENRZ ER00 5, &9 LIZERT, KB EFEICES<
Whpp N N—RELEYD | JFEICHFAD Y 7 MeELOFREL TWE, ZOR
WRCARFZEILMS & GCCARY > a =27 (Alden et al., 1999; Okazaki et al.,
2010) & OBHEMEZRIE LT A &9 THIBREV, DF ) 7 a0 E Il S i
oI EE | BEEGRISEOBICHE SN HEFICE > T, E=EOm L 2R
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2.5 XD 7e BB 2 OV Z TR R, 7 a—NLT T RDA A— UM
BN CHIR A B2 5 B2 D LINTE D,

3. EREMHRE

Z 2T M OF7- 72 iR 2155 - DI EMERE Z v, EE, 1Y, 7
TUAL HAR, LX) UTT =B AT N—T (LAFFG) Z117e-7=, ToA
R, BARIZT 27, LN ATHIRE W D B2 2 SUVE 2 Kk L TER Y |
ﬁn—jﬁﬁmwweta 2005) {2 & 2 SUEAMIEBLOMHE T & 572 5 30k
7 TAB—PHEN TV S, éEnJ%ﬁ ERNEYEEANEYAVSEE N ﬁ@m
ﬁ%%%m_ﬁ%bh\ﬁA BF AN A A =D o TS, EBIC
N ATRWOWNERZ T, %ﬁ?év)T_%M&L\#JX%ﬂkAx)
LEINIAFT D LN RO ESTICH D, 29 LIELx TEMEREZITV.,
KRR Sl 2 (B U7 A AR & OFE % [EBR R OGRE HIRGET 5 2 &
HIEFICHBRTH D B X, SO N BhE O ERS 72 367 12D 7
<V FORTHEWFINEBRD RiAD D L& X bihvd,

FCDFEMIZHOWTIE, ETHELEO AHRIZEMEZRE L, EROIERF,
BINFE~ORNER E AR TS 2L LT, 0%, SEOWHF &
Wi L., ZTNENOIRBUCE > T-EMFEZ BN, BT 4 ATy alk
BT T OBEELR T AIL, BH= 2 — 2D BT ARREE R & 2NN 2 THA&H
TR AT, HE v a VBB ORED S L2 TEST SN, T—
TOLLEEBIL, 7700 T vy R4 — - TFa—FL>THlr -
IR 7= (Charmaz, 2006), EARAIZIE, XELINT-REHLEE D &I
THXA YA =T YT R, Wivo ZHNTa—F 4 7 &2170, E%@E%
L7z, o7 vt R%, BEmIEFRIEICET HECTHRVIE LT,

4. FLy FURIREDRHEEICA

Slovic (1987) (Zdaud, A2SHBVHEEH LD A THEF I 2 R D D13 —2
BRI # A B RIOEZIAEND LT 205 TC, B Tay ke
—VTERNWY ZAZICH L TR DR ZE C AR S 5, s TRy R
UR7 ] (dread risk) EWIHOHEETHD, EERITIE, ZWBELOPRIZED



FEH DIE D DSFFHNITIT D DN DI, FEAERFZELD I L OB H
H12 5T L0 ) B CTHEBEHEHECCARAMEDIT D BNILDMNICRY G2 & N Th
DT D, Gigerenzer (2004) [T AKEFFFT 2z, TRy KURZ L%
RIS LB RBEEAW A LER L, 29 L RLy RURTOE
FIDVR VAR B DT, Wb D IR REEIIFAEE T, EHNDIE L
W) T =<2 LTI TR 72y (e. g Kashima et al., 2004),

ZOEHZR Ly R RAZ L Z U B 2L M0 « AR E W e %
BB L IS IEFN - AARNRERDH D0 W) MEBNENINER S,
DEVHEGDOIEEND b DEEXLYE. Ry KU AZO X SIZEBEOMA
TBRZIAL L D BMIZ L 5T NS OEBENES NS00 Livy, £
BLRZROVREIZZE & Y75, FGTHE ) LEEEANEAR S, fiTFgkea s+
— N TT R LA HER EORBIC-ATER L2862 L, T4
FCHGE L7235 503 1I2OWThOI AL MG,

ARFFECIE. BEFECHREB K OEMEREOM R EEE 2, FLy KU R &%
E72 T 7 e —FEHNTHFET 5 Z L Lz, AFETIERL Y KUY A7 %
MEM & 2V NIE A ORER T 5 AMYZERIC K 2 FHI - HIERRE 2R <
DAL LEFT D, LEDN-ST Ry RYRZ IR ENNERLC
LB RZITED T, HETHREOCAKIC I o TAX DS D AR HE
WZE 2D,

AWFFETITET Ry KU 27 OG- SSERREOBRREEITV, ZO%
U LOMEHE AL L=, DI Py U 22 2R 23 EoH A
WL TR LA 7=0, ZEMTOMGEEZITo 72,

I BT FG THRAZS -SRI TENC DWW T KLy KU 27 O H%E{T-
Too FERAOFTEN 2R DB E TSI S G S L) v 7
TNEBHRLTND, 20D, Sl ae o—aRE2 ALY,
TaEOFEEMALIZY LT, HAHREO IR N EILbDRTUL 2 578
W, LLZEDO = A MIE B FARITTEN A8 U TR DL A LA
bivd (Griskevicius et al., 2010), ZZTld. MS? MRE| 2 RL vy RV
AT THIEL, AU — -« 7Y U ZEEOBLEND NS 7Y H 202 Y
L., ZOfERT aa Ve EEIEEIT 5 &0 S A LTz,

ZOEFTIE 3 DOV F Y A FRATHEF N, @S, R ZatER TR
Ly R 27 REICEE S, O—r REEBADTEIEE WD oD #E
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(X DB AR, T TR A BAVTBOED TN EIUK L,

BERAT v arv) & oo FFoar] O ODOBRB AR L THEE
WCERIEE o, MBS AR NS # A4 7 (37— TR Sl Zomdill, ol
i) . BRI (2 70— s RO 7T A4 R— Nplg) | (ERABIIES
ELgEER (BRATvarv) &1, [ma - A7 varv] 27) OFEHE
& U TR &AT o 1o R, MS BRI DI EAER DS HIICR I & 72 o
72, FRIFE BICHERE T 0o T,
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